Ass gull Apes faKf) A Saad 8 Cale gleall Ul 94 
Ansluatfy| <ius'gally 
opel _pre.s 
Oil gall — staal Gb ajay jcalae Stal 


| dadie 

ods MAS 5 clei Lad Alalais GI) 58 bac lbs Aad gail) das] ay! ati» Jabas 
alba Aga gall Gly) pall SASS Adaginoall Gl pu) dyerery cle is pS 6 je od Cai gis II all 
& AS 5 eA Sas Go Cag Nenad dean gall TS Io lat 5 Gils jl 5 Ausdliall Silas 
Ag pall 5 Apalall dass gall GbsitSa) 9 aaginvall § gull Cilllais Gas Ail gall 

Ce Cals gleall (le J puaall of Arousal) 3 ab (ode cle Cab gly 4d) gill Aral AI clas 
bgp Adayaall Asal) peed JDL 

Bah gaa Lah 8 Sg Lgle ental ibs gleall 48a (cae le Cad gti Aaa gual Cal all Ads 
Cp pase CB pra Cini Lgarin'y 5 Ae gleall eon (cle ald Asi) gasill Gils gleall alles Aol} cle Aaa pall 
Anus gall aay gull Aig) Silaptincs ae CaSill Lei y 8 Cal | pall SLASY dau gall 

COS y Ady geil Ayal oY! alac! 5 ail a) Lagas all (yo yet a gas AMS Jal! oda UDA 
(4 ASes 482 Sb Cas! Yi ill aie Guat (8 Aad gill be gleall alles (ye Baldi! Say 
ass pall Liga Andy gecill Cie gleal! alla As) yo UDA 


geil lun) Jesu | 


Gay ye Lola aed Al) Shashi) ja sbi sigh Gy gudill Sas) ay) Lybsil) Glibec 

Badaiall Glatitall (g give ric GMD y Auugell GI pads led gill og JY) AsV 5 Ggull pail 
Lay Gia le Gory Gal io) Lbaall a5) aay) LLM Glass duoogall Go JS 
alas ayent Gl) Lola) Gags atl aay) Lagbaall gi 58) ines Aan ae Aaa gall 25) ge 
Aas gall QSed (ill Asal GUY) SSS, alae) yaad duos gall 2g jelly AS dial ge Gb 
Jas Lo ys chr tll jell Gf Bane Gyul s5e sl lee Ell sh Gull (28 Les Bo) Ue 
cle eb Spd) Libs G} ee ol a pd LU Goss (a dat ie) IIL tle 


(SESS 5 (col fal gy gins 


Ved Lgnads All Lasall o Loy Chaginwall § gulls Lalul ign «cath aa) os siuwall bed 
Vad «SiS Gilat Ld aust) Yo Lijue be cll Opals Geil ule Cle cls G pull 
/ oily SU Aosiall SaLesdll y peal cay jill cea sill medley ¢ shall 
Cin gall A Calg geualls cl yral Ge 8S Aull 2G Aci il alS Gana 
oda YALE pac 5 Atul) GLU 8 de pull dati agio GES Gupla Canals cla pe Gay Asli! 
cole be Gye alii 5 Lge AS) Go} Agoluciy!) Shs gall 28 el pall Ge 8S gd i) Lill 
Aagall oda 5 ac DE Asal jul LUGS y «cal fs Sal le abeic YI) 28 GySs agli pe 
Lee sede Las) ills STRATEGOS 4b gall lS QI) aged Asal ial lS eal Gy 
ge elaall Gis!) gat Al) Abst) ied GUIS Cus Ay yall cL leall sla) (4 4p Sul) Lhall 
Decl sa) ( paddy Alede Soy slic) Slee Ql) alld ap Gail Lal VY) cazdl ge 
GUM y cAudliall aa Laila AS yee Qo ga Aeunge col CY Ce pneall Ub Gye nS alata! Ll hel s 
cole La atl 8 he La praills 6 Anulidll ade ell uals Cle ilk J lat 
Al jo DA Qe (Ali All, sacinall Lal uy) UDA ge Lett) Ley dbs G gull § deen 5) 
IM Me Ls gle eae pall sole cad SY) Sal oleic! gf LS, Aaull alle’ 
ca ghll Gaal cle bail 
Asad) fay!) Gi lal) slic) gus 391 
Anu gall 2) gd Sie) Geapeadill 
«hall LSS (cle Ughaclinel Apel § play Aaurs gall arg ji - 
AY Liail » Gusti Ua Gla - 
Adal Sl aril) we alilall le Aaa gall acl - 
daa) uy) Chpd | 
Asses gall cal GAY) Slaall 8 GUS yo ASI Asa tl OU GLa pailll ue SI Gs ela 
Maul) laa) ast led yes coal |7>CHANDLER—1 aye) Glas pail ods pally A pL! 
5853 Cay all Hae alae} oda SLY 4a call a) gall Genpedity duce pall Ua ghll gaall (cle 
BBY! oda Gadail ened Cissy Sill oy) galls Apagi pl Calas) asad le Li 
Avs gall GUais oladl lal gle dual AuY! Gla ed SCHOLES , JOHNSON Ui 
Sal Ce Leith ys Leil guh ee Gea geadtley Atal lp ae Loo) pe SS (lly Sa shall can! te 
Cpa lial Gilad gis eligi 





‘) KEITH BLOIS, 1988, THE TEXT BOOK OF MARKETING, Oxford University Press, p440 
©) CHANDLER.A, 1962, STRATEGY AND STRUCTURE, Cambridge Press, p8 
°) JOHNSON and SCHOLES , 1988, EXPLORING CORPORATE STRATEGY, 3” edition, Prentice Hall, p2 


aig Aint yd eo ay) gall Geopedt Cle JS al Gd Jel ye Calas Lay pill Nae 
coil AudLiall 5 agilalad ALatuY! dab Ge Gil jl) a5 Le pwolic pal 4 Lia digl) GI ei ee 
Wa Aaus gall LLG Gyo Gyedluvall o ei Le lic) Gay SY) as Ladi ial Led e ab 
al Ais) pai g «HM ay pall Gyo 8S pal UY Ca ell oh Gl) a gy of Gus jell gy GURY 
OM Uggla (all de paul Guils GS 

cle Langa! lei A) bball, bay) (il le Gag! aay! |/ANDREWS Gu, 
Leg Adazrll Adz) ao Ugillsy cliills Leila) ao das gall Cilaa) cil) Garey Ley azell card! 
coil) Auaegall Alley 98 Cay pail Ide Qa aad y Cui gl Gadi (8 Aulle SeliS Id, dILed 4a) pL, 
Agal gal dua gall Alley (yo Brees SS Aaah ad cl Cus asia GY alell SUbY! tet 
/ Aal) 

Ue Angell geet toh ddl ied) Ged  ANSOFF os JoY) JSal) al} dull 
cole lee alah cy All Ghbeall & 55 5 peal es egy Ge clei Cys Leip ded sill ADL) 
Welded Gh ag A Sb Lally Aue gall al) Gas Gh aay All sally caged) gall 
sie lls Ail) y dacs gall Gn ADL A ANDREWS Ch et as id; ANSOFF 4, 3 
cee AY) SUG! ol) Gaels ado Gall ga Ll prey Man jad GY ua ii) la gs 
Cie (Sl Ail) dal jo DA (ye anti Ae gall Calaaly Ail Le 5 Al) SLUG oda Gye all 
Led 

ob God «Sy satll lee (4 GUS Seth asl yay | PHILIP KOTLER 1 dual Ul 
Leal gag Anumgall Calaal Gus Aailay Anidle de clasts yo gbiil 4, Joy! Agleell a desl say! 
Aa zal) Glaiies dad! Gs i silels ay Gl ded LY) Gad Ge Gaull Gevill ons 
BO suall (68 ola Led many JSty 

GN loge Gay Lk US Gadi fay! Geel) pied LiL dle) Cay Leill Linea (DE ys 
ALeimell » Aula) gilts) aaaty roll Gad) (le duuegell Gaal aaat dial Cpe du gull 
Anus pall datiall GLY! Ub CalaaY) Guia le acl Sill Glass sill, GULLEG 5 Disinws 
Mee Cee Al Aaa) ee Ca Sill 
Aralanall | 

cod CSly ALAM s Arash ul 5 Aull) elaoel p ggiall Guidi her Ge SI lls 
hres gg CasllSill y Gey [ills Srrm0 Ay ge Ady Ce Logec ALI, agin pS GDS) lle dasa 





‘) ANDREWS.S.K, 1987, THE CONCEPT OF CORPORATE STRATEGY, Irwin Home Wood, p18 

© ANSOFF.H, 1988, THE NEW CORPORATE STRATEGY, John Wiley & sons, New York, p4 

°) KOTLER, MARKETING MANAGEMENT, PLANNING, ANALYSIS AND CONTROL, 1987, Prentice 
Hal, 5" edition, p198 


gaae Calg) Lue Bate te] silly GI) yall Cpe de game [gy a geendalld Alaa Led Les Cyeillll le 
ge Cypall atc Aulall elas Sbartiad aad Guile) Ide le Lele!) Calas) Gears coll J sue gll 
sic Aull) elaine erie Lead hp pecill 89 ag gill al opp 9Sall Lass Uh «ya gS 
psa Anka g peatll alan ce sibel) Aulas Ye Cyaall 
Aisi) | 

cle dei Gull) Gib jad) db5b bal) Ua dad) say! ob Lie ols Gu LS 
Analal) 2) gall Sa! AS gh GLAS) ld clgtins Ugililse ao Ugiee Dla; duus spall Cara Guiai 
SS Aas a oh gh Cou gall ag) fe (8 sane Ua) DE Ge gay Gilly duu gall 
Asad) fu) eg 8d Leckail aiy al) ila gl gi Aghweadill Si) ball pikes (oll SLES yo Ape ga 
SI Al gguy o yuk ay Le bale (oll ASHI 4a de J BAL jue ee SI GY, all jae Gl 
OSS Alls Btls) OI! all DIA Gs Audit ave ge Aa SI SY! ey le sels Aisa «o3) 
Cer Ge AS alia Gl cyt gly «oumaiill cael) le arty YVyed ily ati Asi 
gas 98 LESH haga Tlie 5 AS jealls ALESSI sy Gath Aad ie 

Aad) aY) Gioia) Ge God dle ol WEITZ , WENSLEY —! dual 
43 lds dasa) $8) Aaa dl BOY) Git all Gl aps Gus cave) daa Cpe Ald ASasall GI all, 
aly VY Le lde y Aruegalls oc gine gle} gle Ledladl oy Aas AY! SII dll, AS asa GI) all 
Ce Sil aS cal} qlisd Asa tl ia) Gaps Gls gleall AreS) Aaa aS , Sasa) SI) pall dally 
Cale glee g) Apulae Gils gles fe Abdlo Cabs gles (cl) Las cling ASH Leis Aap JAM CLs gleall 
Stall Leis caStill prc 5 spblaclls ject dial fay) USLiball Lal dius gall Glee Uge 
gel AY! Atl 45 lds Aah Say phall'y « ) Sti s A1Sige 48,555) 
Asai) UN) Gly gues , § 

ALdSie Shed) fad bac ld Gis) wal Gal ial bbas ls Y Ghusgall aloes 
cote CHR Ga pa da gay Gli ey Gusias alSie OLS (8 lori Aalide Ob gine sic 41Scin 
Ugtils 5 bi Aga y Cpe Anu gall 3p geen Cymniig G saul Anailiall cle ilkill ya 

aaa Guus Clgivell ode Gh, Aad AY) GI lall Ge Glsiue ADE elle , 
Lusi 8 goat DEW Gh gisvall cage gl LL GIS 3 eee) Gls gall G) ad Cue gall 
oly Lad ASDA aly giuuall ohe fbetiy aah s Jags 





) CANON.T, 1992, BASIC MARKETING, Cassel Publisher Ltd, p35 
©) BAKER.M.J, MARKETING STRATEGY AND MANAGEMENT, 2” edition, MacMillan, 1992, p52 


dale!) Ayail a) os giuwe | | 

SSS duce gall Salad alall Cal sus) Lbdall spare Qe Aly gue Ar gall Lolell soy 
Laat i les Jas (al) ULE 1) dale Luss USI jared all a gall Usa SII all da 
ULE 28 Le ccs oh ge lg Ge ALY! ga shunall JA) GAY) Aly gecally, Leddas asi I 
Gass Gall ¢ jell a Le f les GS Gh ey (A) SULLA ce Lag f Lille daa gall Lees hd al 
alall (5 sisal gle Lia $ uuu gell Calan! s GbE Gail LLis USI duu gall ay) go yo Anaad 
Ag petal ay) gall Age gi le 53S silly alls yo jpetal) Se US cle Abbalaall 5 a shill oy Aros gall 
Quail ful Gobi (le scl Sled arbi Sa press Ain gh Sil) jslenall's SI ye) Gils s 
oly yy Apathy) Clan oll clog) die pill Aattl Udell slay) dade a gig Adlall duu gall 
Asko DIA Gye alld y (USS Anas gall Gail fu) gueatill aus 8 AS Lobel duu I) ALG 
coll Gla sl us) jacths Asal us) SI) all Mash (8 Lealadtiuly duuugall 3985 dare Llai 
OSes Ob gh Wis Wad G yeti s crell Ab sb Shasl jal Lal Liell slay is shee le 8 
ISS Aruugall (5 gisue (cle La fi 
"Aas uN) Baa gl) oo giswe (ple | | 

ceil Gla dl fu) alae] (a Aold hat Ailide Ghiy gue Gatlaey bli) Glas oJ 
Ce A) gall Capes s Adagivall G gel) Gaps aya cUAS 5 cA paliill 5 jrall Gude Gye LgiSei 
Ce shy Gl sjenall oda pds deal ye GS. Adina) deena ibs Gu sh esl Gye Ge 
Atal Gh gl cadlanly Asungall La) eo Qaboos Gyo Slit dua gell uu dia Glade 
gue sll 465) Sadaaill Adees a gf ill asl GAY) Llu) Shas) Gaus gi p90 Aaa gall yaa 
Agel) 3 jadll 
Cgtie Bg Btay os gisua | 5 

Lede Adda GUbLEM Glas pols hay! auag sal sigh cs sisal laa (A 
AslLo 9 gall apadd cle aS ly gil La apie cle 5S i A) a ill LL Glas pus 
Arsestpall cyils 5 8 SIS (8 ANS all ode cee si cea g silly ctlletvall ad (8 @ sitll 
Ga geal poe) ay) Ladeai , f 

i AN Shungall Gd Qe al jie aloial dale dies Gadi uy) Lbsil) ba, 
cof AudLiall 51,5 98 4a gill Ihe poo Ley «gal gi Bae Ge BS Apel old 4 sf LAY dahl 
coms Buy! Laasill acted Al Shun gall gh sane Ghul jo Cais add Ad galls Alaa! Gl gail 
Ce AS Les ald Al) Aa all DUS Gye Aa) pee gll i Le Nha g cele 3S) Lea yd Cilia, BG gull 





Lam gl iS gh cysSletiwall «cypaailiall Gala le Asa) pias) LLts laa y (cl) Aaa gall yr ye aud ga Asal uN) ban glo puaiall 
, ALertinsall 


SLertnsls y Ailide GYlas (8 deoge 181 Gle AS pe) Sandell GLY sll: THUNE HOUSE 
ric gene col) Ail) ap pi Cus «ete! cle thlls Glayells saill Ure pled 
Ae sonal) Uaad) cla) jeled cau les Y Asli al Gayl Lybaill asked IY! de ganall 
AU Godt AY) ght bY tend aay Clap lal Guend Laas dul all Gad LS 
Ca Uelane @ I 5B GIS pS Gued Cle LG eI baste GLY gl alas Guct is pAb Aula cds 
Glas gl) Cae a Lecce acl uy! kubaall is ol Y) Ysa Sab 17 5 Subd 
SILA, Glad cle alae) 5S 5 AS, pl Goals dary Glas Gy ded acyl 
da go (pablidi'g cgled Ub} ys ghd oy al a) Ladaall Gy be Ge atl LS aa gall alah Lal gl 
Tah dy Joy Cals giawall g ball 3 SY) oy 

comet a) Lest) Ll ja | 

Ugie HV Lae Bre Geddy cb 8S Gy gucill Cad) GUY! adaail ides A) LI all 

Leal gual 8 Quali dase gall JS po cs shy atl fay) Lal ace gall udliill 5S pall aoa - 
Ce Lgke Amciidi Lay dan Al) Ugkind Lgegd dag lly clgdlaal Ge GUIS GJ Ae I, Alaa 
Lakes Ly yds AUD 4 DU) SLUG! ad gis Jae YD Cpe 

oe Glas gh Gus antl Ge Sl od Gil slalidl oie Gaeids Cad) fay! Lybadll 
Apbsil) be sic G5 peal Le Lal al, Gell Gye GAS Gnd G} Say Aad gual 

«Ge gasill Sie Auuu galls Fada AH gl Qu Qslailly Guill Jey cad! aay! Lybasl - 
aj} gall Jucail Dieials maths dl jude 86) Guat cle Jeary «yy pills Gaal ca geill ee yl 
Cala) lle (le Abita as 

aia Alglaes oth il Gal ge LsYls Leyll dae soll LL Cee Cas ie! bybasl - 
ecgilll Gully gt SM Ugte Casas All ealiall aya DA yo duu gall Cilatie placid y Slariuly 
Ase pall Gil) Gal Bama Glale ¢ Ld} Jal ye la JS Gaal) Gletiell Lybsill ac ald GSy 
ABrgivcall Adal) Lal (5 give (8 Clete; Bade Glapadi J da gl 

hee Gal Ghash f) apece Gh Cus sl epee gi ae Lee gall USla Gyo Aglall AS Licall - 
Abas) Calne Gyog Ap JoYl Sly gissall 48S Ge ol AY) ait Cle ppesill acy Ub Lad 
AS Lidl Gi LS Asa gl ay) Ags 8 ah US 50 eas YS ding capercilll (4 all atdu 
pagel Le glial yo sal Gadds cath us! Saas 8 Ay Jay) Gly giusall USI 4aicall 





) BAKER.M, 1993, MARKETING THEORY AND PRACTICE, McMillan, London, p78 
© SCHAFFIR.W. and TAYLOR.L, STRATEGIC PLANNING; THE IMPACT OF FIVE COMPANIES, 
Planning Review, March1984, p40 


Aulslall Aan 8 Gl will deaths aig Gas! fey) Jabadle gall Sl il) alaay - 
ila; Le Naa 5 Sharagill s Gopal) ith aie rill laa yall laa bby pee Colby Ara ll ; 
a pill Ata (8 LDU! 5 Slayagill ALA (8 Lpie salts GI yell he ee CaS Aas pall Cy 
comet a) Let) ld gre | | 
292g Nae g Cals gall (Ty ue Cee HS ed Gye Slate} bac ad) fy) Lahail al gs 
cob Sicily «ca ll Laas) Jlaxiu! aed Glial 45 a LAMBIN Guus, dais Glu 
AM Yagasal) La) jaca MAS g Ze yous paki Aas 68 gail Day ccaLe gle) ua 
Aeliccll Cilalatl fe Auda) Gods ill lal Qa gS) Cle gleall Geadil dull 
Ad sé pall al UY) Laasall Cults Y Lal de ganall Cle glealld Audliall Lil gig G gull s 
cold clgnen le 3th Aud gdh ile glee ALL agay ate col) ages alld ob Ge Us SASI cll 5 
J grant crwall Gyo ead GYlas bac (68 Gd) siall 8985 G gual aati pac dai he jl jal 
U2 5 dell Gad Lybsill dl we Ge LI, cat) ay! Lahaall 26 agi dadliall Ye Gls gles Glee 
CASH Gy Sy Cus cues oladl Gl) duagall og apt Lad) G) Lesa LAMBIN Giss 
Jelaill s clay) bal) poms Gg) Gay Lbaalld dag pall Aaa) Ol pl LRU Ay plas dag yall 5 
Al gull go lla $ Aulevall Adsl) gad ay peal) Grall 259 CaSill shy CaS GS y cl ei ay ul 
8X8 Grey Ababul) Gly gis c ptig Adu galls renal jucill ales cle Cad gly Ide y «ic ya gall 
co ASG) aly De pil jal ApolueiBy) Aye gard) Clr gall asSilly ) pall LSS) cle Gy pawl 
aces ab Aue GIS Gb Dla gh Uy 8h Le Ihe Aso gll Ail go Appt) fil ALA ages Alle 
SS) Gating Stall Gye lang’ GIS Gs 
JSS!) Oh asl fey) baba Ue ly pb all Gal wi LA GRAY Gok 3, 
Lads Ayla) Ady 3) eendie pai a) le cad iu! aghast) Qt) ball i ual Gl) ages 
Cale giall Go JS) LoLeia! Gast aUbaill 1agh gull Gh Gus Gaal Gayl a loYl aye ail dbus 5S 
Leis (SUA A SL genell Gh GY ads Las) hlaall Gi LS dial sy! US odlaus 
7AM Lal gall DS Quo Asal) Sb Lad Mab oye At 8 CL pall 
ccoletiuall ef jael Chectall jucasill 
Asa tl Au) Glas gl ay pt 4 Leal 
Hoe! LSS 8 (52 gadll 
Lagi) Lgulal cle ai (sill Cle gleall dap De aac 
GAY) al pall Lala ae col sy) Laghaall 2DUall pe Ly oI 





“© LAMBIN.J.J, 2000, MARKET DRIVEN MANAGEMENT, STRATEGIC AND OPERATIONAL 
MARKETING, Palgrane edition, p 
© BAKER.M.J, 1992 . MARKETING STRATEGY AND MANAGEMENT, 2™ edition, MacMillan, p90 


dia Gl Go Gail Gadi feY) Labs! Glia 44 23 45 Macdonald Ui 
IN Ue Lad Sit y casi) Leslie (al) (gag pales 
Ag) Base Cla she Cunt} dua pall 
Aga! agllack aliall Ge a8) aiars Dy sh lids sh Lybssl 
Any yall Gl gill dig OU! GIRS GI alu aii agh GUabadl 
Sybad i cls Y Jl, tis Gleluall Gar 
CAUUS 5 oalac) 8 Guci Gils areas Lee ol Y Lbs) 
Ay gis alli eet s oalac} aic bball {a asl Y 
Ag gh Gila glee (53s Bwana y Aue y pe Cilaal nll le oy Lusi 
AUIS Laat ay Y CUbbdalld lal Gi oll gus Gil gill ase 


Os Auald GNI Ge SSSI ae Asis Lal ss Macdonald lg cla (ill plueall UNA 
a8 woliell ly Lol ALI alae) aic Lgl Gaeaiiall cls gleall s Lzbsill ash ill Cd gl a 
cells ila pei (4 al Gly deal Shas gall US Gal GSI y ALL le Leal Goes Gui 
com BAY! Lbstl) jblas Gye pkey ye allia UI pb! Ail) Goal 5 LaS aha 3) Laasll 3 yg te 
Lakes figy Loo Cad gl Cal pital 8 dala all GJ pecan y Ts yo dees Gay yt} lea yl aye te 
cef USI AS leis Calla, Le gag Adil al GUY) Chere AMS 5 Andis sll oc! _prall Oli sue cle 
Leal) due sill 2b QAM Asal a) I! all Aly gue eat lla GS) Y (SI Auitill, alc yl 
Kap Sb agua Cilbey Le php Ange yall qiliall og) cla Gas aac Qe ill Llay! | sls 
i gS La Gas I Gat I Gol Gels J Llsyl GY gigi le Gy yun! 
Dall Gul) slasial y itll guiad are GLA Qf lel Gylaiall } Gua gI AY) alae} Glibe 

Ga gull Goth oy! Lagad) Gl sha, yes dekill 


Ay quill Asai) shad) Cid | 
sl {THOMPSON Casi leis ds gall Zag) OU Gla ill ge yaad) Cube 
Kyasoy GID gil Gay Qa Cilalally dels) Cony Gglll olatl, Udaginall GL Yipes 
Le col) ALY L: cal pu) obs Gf dua gall Uebel) Apa s GAY) ae Lede Ye ¢léall (Say dail 





) MCDONALD.M, 1984, TEN BARRIERS TO MARKETING PLANNING, Journal of Marketing 
Management, 5(1), p1-18 
35 use Agealall all 2002 sash ial b Joy) cn pe dene Cuall Seay Gey} Gea ll ae cult? 
Ayah ALLY ol joey Saad UY) Cilae oll el jae cLdall SJ) Aiba : ab Aas) Gu! alae} Gbbec (8 gS Leal 7 
“ THOMPSON.H, MARKETING STRATEGIES: What Do Your Customer Really Want?, Journal of Business 
Strategy, 1988, n°.19/4, p17 


Sa (All dues) aay! lal ies! "DOYLE , gues Gps lagi! dy cg stall I gly Glad 
Ose SH) SUES V, jueill 8 jue Lis) 5 Ghagieall G pall aud SLES! copble Gib ye Gla! 
Asal Ge agivass agilals Suet: Llu san) Jd Gye Gdagindl Gib! el sl goss Gob ye 
Cheat St OLY) LI oo aged ss Ga Le fg stall Ggleriy AS $ Gs fi) US, a 
el phy Qyzadil Gabag wall G3l 5M) ogi Cages Al Asa sl a) Gea ye ab agile pil s AudLoall 
Ae gall latin 
cl Mes 3h Led Gull 4d all degli WILSON” , GILLIGAN Ul 
2293 lll Glas) a Le Oo A lal 4a 5b ad (a Lk 8 db af Ghd as ol 
Leek Lacdliall s Ugh pda (cle cys ald Lal} Lgl gan 
sled da) DIS Ge Led) hal) (Sey Aad ad gull Aas) AY) Gl Gusts) Canes 
‘hk JosLul 
sul) Ge GL GS Gl - 
6B gull glu s Ugilaladl 5 dant) Usa date Glue yy shi - 
Ava pall Cale lS SDL! 
Apsilti jue (gle Abies Gubill ALG Ga) aki - 
Sas CUBLEM 5 Ga gacill ole Gusti Qe pg) Aull ag) guy adie, WALKER Ul 
Glo) aad Ag gudll dyes LOU adel lady «Soule sid Anuil Legal! alaal 
sae eel GAS DIA Yo Anil ojo Ye Ga) A ccilatin LA) Gee @ sited Adagicadll 
gem Ga jal 
Laaas LS 6 pS aa cl} Ay lie Cay jLeill oda GF aad code! Ca Leill 8 Lies DA Gs 
Ad Anat) bli dan) a de 
sda gall Calaal - 
cB gull pps 
cAdrgiwwall Vd) aad - 
ce sial) 4alke qaat - 
Andi 3 jrall Gye Graall g dundliell yoni - 
Leigh Asay agiliala Adres deus gall US Gyo Adagivall idl 4d jae cline G gull ausdié 
cleaved Gad (ob e sitall eye fh AS DIA Gyo @ sitall Ale ayant ob ce stall ag] days Gels 





“) DOYLE.P, , MARKETING MANAGEMENT AND STRATEGY, Prentice Hall 2003 p87 

°) GALLIGAN.C and WILSON.R, . STRATEGIC MARKETING PLANNING, BUTTERWORTH 
HEINEMANN, 2003, p53 

3) WALKER.O.C, HAPER.W.B, JOHN.M and LARRECHE.J.C, MARKETING STRATEGY ; A Decision 
Focused Approach, Fourth edition, Mc Graw-Hill Irwin, 2003, p12 


CAsdliall Gye Salyj eas 1d be cel $G gull 8 Gaudi aL Ge 4s Gach GI GSg Lec Gal 
Aga gat) Aga tl fas) DIA Gyo Agle Abailaoll ori Jed pte calls 
Ua85 Lindl BY! GI) ill Ge de pone Tlie GLb «still Cina) (8 Linker] LS caule 
Geely Lis «ch petit) LLG) Gods Apa tl AY) SII ill Ge de sane ai «SS Anus gall 
ads gut) Glan) Guct gull) LL Aol) daa] aay) Gil all's. piles USS ay gasil 
Sia; Le Ihe y caitlin cil ssl g cudliill Cad ally Lgila sides Aran gall AilSay Adagicall Gl pul s 


Ga eal) Anal ful 


Saget Coed) ay) Laedit} 4) has, | 

Lead Gas yo Aghitine dyeriay arora gh Gy gull atl sy) Sasi) out ol gall o 
gh $Aa ge pall Aare gll oda Cl Spee sll Uebel gs (Sey A GN a ghy Aran gel) Gb Ue 
agi Ol bs WW Gash Lhadl § gS ol eb al fos od Omedi ie! aie jun LS 
Aas pull gs) AI 

CEGRY! Wa GST y AT GY Gils Gyo GHLSS Gp gull Cac GY! Labesill glee Cl gles 
ci} ghadll Asal Gyo EMEA) GIS Lage GSI y cul shall aac (4 Lousalls s JS (8 | penis otal 
COGS! Jaa aay aby Leas) aol) Axl Ge GAY (caus y Apes pl Ol gbasll Al gad ullig’ 
JS ji Ages Ge ails GRY! Nae of gh LS cbLitall daub peas Gl ASSAEL Gus 
AL pais Gils 
dyes gl) uted | § 

8 A Slazagill gf Least Al Ge pall le Ca Bgl Aaa gall As Aula DE ye a 
abel) col Ggull (oa Lguadligs Ai jie Ugderns Lei gd Ll cle Ca gd ll AIS 5 is pall Lae Le 5 pds 
gr 5 lo bbe 
Caseig Gaal 1.1. 

cell hazagill 48 jee y AintL Ba ge yall ne pill alats Gla dyer ll ules Ge Ss « Jal 
Crandall USS g ccyiallall o Cybeinall CySleiwall Aula GMA Cpe Ald, Aint! ode La jodi Gl GS 
Oe Cilia y ccypilede ue GpSleince Gye GS GI pe! abbas Gf ala Le cguleindly Gulla 
Le Ide ecile jl Gbilbeie Ye sae 5% dal Wy Goll audi aed Ge I, Glalall dab 
ayaa aay tlle Guse Gos US ae delet J dies Glgul cle RS fl de deepal acy 
abudl ge Gaal Gy pb ye Aiea) Ge pill ye Caalls G gecall lay 6 5 gual ALeinall y Ala) La! 
Algivall re (3 gull 





‘) ASSAEL.H, MARKETING MANAGEMENT STRATEGY, Boston Mass Kent Publishing, 195, p29 


10 


Audliall 8 a8 aac DIA Ge gh «gull ob Aplad GI yk UD Gye LES GI) Say Gu il 
coh Goll Shale Ws Bade Gi GSe Goull A Ol will duals Ag) Gly anh le 
aya) dace Li A oh Agee) Sle tiall QI) AgISl lela) las (8 SY! Gl gull 
Ady gull Cle gleall Las Alaa! g: Ugbase Ail ye DA Gye DA Gas dae fd dea gell Asi 
laa age ua yil) Dit! Gd ob dag GY) Sil ll alles 8 | ABELL oy 1a Gas 
Ace gall Cl pry ie yall ys le Lill aaae Gly dla Gy Glo Wary 

Adliall Aad 52 col) Spay «Ggull gd Aisa) Gayl) GlicY) Gur Gpwall ab GU og 
ll pel ote Gyudlin Ugh Goal 8 585 Ge LEG AE Slaagill ody Glaagill Sei ill 
Auuiliall 5 poiwall 4s) pally Gia Glayagill oda Ge aol) Sst) A sill Olive 2 I) Go 
By geear 9S Nag cle int Al glass atlala shi Aas] po DIA Gye ligne Ausilly . cllgincall y 
spell AudLal Anailley dao pall Gly he (8 hay dadlial GL Galas! aie Guyly 5 pciene 
Soll 8 Gh Ble gt Al asin) 5 Aaa) Gl gell Ge G pull Gd deal pall BL Ge ah 
CO) B29 al) Gea pal) DALY fae Lape pores Ch gad Galt yy 4g!) Dasma aie yd doe I 
el gas Ayial Ghuuge Spa aes ih jall 8 Aplus) dye gerd! Au gall aie cilei Le ga 1a 
Lgilins Gry Ye bptle ye J bole 4a pb: 

DS Ge Os cr shll Gaal de Goull (4 Abeinall Go pills Glaagill antl agill oJ 
Agalaill g La gl giSall y Aud peeasall 5 AysluatfY| 5 ucleia'Y) dint! deal gl Gly) als 
carcall 9 6 gl) bts] 1 

au Ga yey AMID y Au gall dares of lds 8 ely Are gll let Gyo itil ¢ jal 
8 sil) Lldih Asal BAN) cl Sa ed ge ill, Apuiliill 5 jucll aad) Auogall GLits! 
ici Cheval) Lai Laigy ce sitall 4ilSe ayant ay Leia (ill ALsinall Agila 3 juall hed dus gall 
Ausiliall due je duu gall Lod Gy 985 all Aga 

Sl Bjactall he LSM g Sl plead Sa Cpe aul) bail) Giay Arce gall 5.68) pred Anu! 
a ghills Gaal Gyo ANS cB oY 5 CLEY) Go Adee) Ge OS GI Se GI lgdls aug 
cs LES Gh Sad ob jzctall le SU Aull La cgivall Cryer Gull Gle bate Gilets aay 
CaLerdM SUAS 5 «SSS (5 gual Lyabass greg aaj sill ASAE Arua pall Sy gee Asal Cpe Sy gill S gel 
(Quill aes Le Lead Lge g cyl jl Leal 

oY gp aie Audludl Gi agi 8 hed Audley 4a lds Laagasd oy iow gall Cae bli 
Ll aye BLS ase paces Gyo ANGI Salall le Sguaall cle 8 ald gb ccpSlgineall Go 5 98 





) ABELL.D.F, STRATEGIC WINDOWS, Journal of Marketing, 1978, Vol.42, n°.3, p59 


11 


cle lly Lal isting Gal db Al gay [ganna Ghar Y (alls alsa Glad (ol) Leg) anal 
WIT Uy Le AalSag) GAN yey ¢ ype gall 
cai ls as he: lo) cibsll Ged) le Gpull dees (8 dahl 
Gab (68 els) (4 ALI 4g pw Aglaall deus gall eure ding ca gagll dete jo Arun fall 
tle) Gpudliall 
Ausuugall CulS LAS sung & jge cle Iolite! ida GIS LAS Gina!) Glayall aaa - 
Adee duce slid Abb, 
ade) bjeal lexis Agha s jail) Lggal Cua peal) Alas giell 5 5 ypeecall ilu gall 
48g a) SLMS) ie Lz 
Chad Jal ge g Hw) ayaas) J 
Lali (4 Abciall AMSlall deal pally lasagill g Gea pill 8 Aliedall's dye All deal pall oes 
Lg Sey CAS 5 laa a8 cLaall al se ast Gl) cat] AY) Gb «decal 3 sal 
coils «Gguall a claill al ge chide le Cagigll las age Aled) duuugell dually 
Loskah Seti cLaill al se Aa jail 3 jail Anuills Wied cog Leill Liat 28 Aaulall al gall kei 
SS 5 5 SI GlaLadll 38 Cus Aabaiall Gyuall 4 Ie y AS jail Slats etal Quy 4ddLll 8 
ie claill lide ca Liha) derdl GS Gl GSa LS Glabiuall odg; al Gls Ye Gia elite 
Adiol gall ilyuall dead lbs Cue selina! doling 
BS oll paid all gay gail) Cale) ayant Ql) lB oy cc laall del ge le G4 pall ag 
Cla sgaey Sheth fal Ge LL US «calasY) ass gad. atl ey! Lbs 4uluYI 
Asa pal) clleal dati csl coll sage Gly Elsa cle Le YS Aah gat 
col) Aalet) ahaa) Gye ball Gy 9S Gy) Gay Lagan ate Galan) Gye de gene deur ge JS 
Clan) 4a: gil) haw) cad) 8 yeed aw! Ct cad) db gb GhawY cyeg dealt) alae] 
Calan) oda le Ga guilll & USI abe Gr aS GLa tlie y uuu gall Lolall Gila! Gye Aditce 
Aasaegall As) Gund Gp) deem Bak 5 «Spell cae gis gk Andy Claal 4G J 58 5 pact 
Ansa) 3} @ gtiall aap Gylerioe Cds Gigk yo dddat Le G pall can si! Goel Quargi (1 
Jb Ge lari! dui 305 Gob ge dls Lljas Llas Al zal) au sill alls Guia 4% aby 
5h03 Bgl aye gi GSay Leah legal Laut y ADE) GdLeal DE yo Gulla) Gyleincall 
Lal ass gh Se All Slatin) Goes ullia sy c¢ sitll Aids dale Gaal Gall base Glad 
OF bate Slate 2 shi Abul yy Le Gyull aug Auld) Ql) ddLayl Ide sane CY Llexia! 





“) LAMBIN.J.J, 2003, Op-cit, p435 


12 


Jel Bade Gilatie jy ght) sae Gyubewive (gl) SLi gue gil lla) ¢ site!) Quast Ld) Gy yb 
Bp) abe IY 
Kase (gle (9S daly tM) ode 5 ¢ GB guall (gd [gleam Baby j dau pall Ghar! Gi geall Auam Bly [Gs 
peers as Gl pga ah (cil dua pall Gye Colby Le gag Lette 5 Gdn UDA (ys alld Anal 
Gay ge like LS) LS cal) gue sll Say Naa gy  LNLe Audliall Lpoad al) Lead Ge Gass 
Seal relic lectin ells clgiere Ll dl Age Gay Aegall 28 Ll age Ge DL 
c stball chal Gat; Lad Luols AalLat Audleall Gyo Gusal Lag apadd GS catia! gs lls ds gus 
cadall 8 CDLagucill She ginal! Assall Cibsrdl) USS y ccilaguall Jaukids «de Yl s aia ge 5 
1 Spall ae Ls Aad ih shy 6 ge SM ol} alleen 5 @ sual Da 8 
ial sel) Gaeta: Legals GIL ly siall da Gast go! / Aga al) Guat (¢ 
Gere ye sh cles Lea gh len YI balz5 sh Calls) (adds LY Gi pb Ye lls clgile Juesial 
Sl Gorlly puss Aus gall Glatie La gy) Alla (8 Gletiall Ls Gye das pall ue Gly gia! Cada 
Las) cpbard (All Gly sited cle 5S ll Gy gS ltl y slg Caen) Caha ay Gilets bac dtlia 
Ce Aa sii y aaj sill GSE Glad pas Bab) Gob Ge Gall Geet Lal Se LS 5S) 
, Cileral) Lk , 
Auds qucill dah unl J | 
ge Aa, lala saan Cala! jl) ate Ge ell Ace gell Audlal) alea) ass Gy) 
cells yo Leaagell jac (cil) AgadLll b jal col Sucill b jpeg Chagiedll gull ast Gy yb 
Bell 68 Gpeal Jal 
ABsgicall 3) gui 1.3.1 
AalLa 5 sills Gpull Apile cae Lea Quad Gubele (le Cai gy ddagicdll GJ pI Lisl 
(a) gal ode 40a8] dans gall ALeiall 
Ce Asal pall Bad CUS 5 vo gaig Goll aaa Lle Cais Leils Gp) 4dle! Anal 
deal jal) Bad y clus GIS LalS Llaa 3 susll GS 9. Goal Go @ sally Usdall Salsas «cpmtliall 
43Y cas Gl GSa Yale Ge gill Ibe Aadate @ 5 Ally Alle au) J sdall Jal gay ALM 
Ash Gall G gaalld aL y cL aes LD Lae 3 gual OtS LalS La 83 Gus ill Cay hall G pf gi LAS 
Ghoul allie Gs Lay Aah Leal jo ayy call gage Lee JS) Gyuadlie aul) Ges Ly pill oda 48 
La i Bl ge IS OSI 5 6B pus dalle GI jay dill Lin ol iS) HILT Lgi SI dalle J pd3 Jalsa le 
AgoluaiifY) Lay pill Sie Leigh jo GSa VY ill al sell Ge 58S tla GY ealgall dus ye 
gelain! 5 phil) GUS 5 Apuhpall Cl yarill y Aye Sal) ley patil , 


13 


Gbieis Aya Ge Lgl) all Gad cone Gos Aotdl Aleinsll duos gall 3 sah Apuill 
Bgeall gh Arcogall Ada 5 lll Gy Sig. Goll ode dard 8 Audliall 348 Asal Gog cilleticall 
sig clglerd sh Lytle site] 523 98 Led ards Fpl) 83 pS dee Glo phat 4S Laie 52S 
pul sic GST dae Ullal ga GMSS 5 cle Dinial Sa Aad Arg Ugeal Lely Le gli deca 
AS Aszsall Avo) (c) jSaall Cons GUAD clashes 8) Sell & gill pualic JS ash VY 28 gull 4d. 
3 Hag) 5 G gull pyusi Aaa | platy Caagisall G gull Gerd} Als 2 gill audi 38 puaic 
Coal Waa 8 al ll aeadll cla) Laas 
Spal) Adve) } 4 

cowl) Solel! s Auilialls 4b lie Lie iS y Ais gall 898 UMA Gye All UD guea sll (Sa) juail 
sh Ancidie sled Alle Sage GIS Cle gin fe gical Lad) Gulul Gle Gs Leb SG A 
Gas Bjuall ald 8 As genes Antliell apd Cyas deepal Gl les Slerial ee Qual Glas 
sh Ada (28 Sal Aaah al Le! Gab Ge Leal Spe sll ghey Apsdliill 8 jac]! Gd PORTER 
AUS g cla gh Cpe Baz yd gical Losdall Losi Cals LalS Le gry Apulia 5 jaall ta fig « jaeil 
CaulSall 4 Sail GIS Lals 

Gayl Ge Wild Say Sucill Ga pb Ye Jysill 3 jaa) Anal 

Bo gall cola! cceeDball capanerill UA Gye @ sitall jue - 

pall sep be dead 5 ball 5 yb cAakull Slee) DIS Ge deadll Gk Ye Jud - 

ALelecall 5 Suu) DIS Gye cs all Delall Gy ge jus - 

Adel 8 Atl SUS Ge 8 peal Gb Ge Jad - 
Uailesl! yas ay Aili) as Qailiodll 4 jlis DE Os Os Gadi ie! SURY! Go) Gus 
LSM gal AST dad Le) 


Asay quill Le gleall aUlai | 


sepa aa a i a ea par gra ey A ala 

ark ce MIS, cgi a Byhaeny Syn JS Lily gill daagall Jal Astley Gagedil 3 tho 

coe Aig gull Cola gheall pL MAS, Ay yg Aes css CF Ciny ill Gupudll Ciyaus Abia) 

Azadi ia) aac) (8 asl s aby asluall (Sil dant) dyes Spa lle Jraatall Gli gleall JK 
Le ype 5 puall 3) Ady pul 

Apadliil) Aan! 4d) yo als bY Led As nd Lath jis) ac) GLb lie al Ll LS GA) 

Sib cod Caste Jf Aid gud Ga yd (ye Laurell agal gi a Loc 5 yh plbae| AgB Aga Guay gn oye 


14 


5 gles Geil Di) Gar Gl dag GS SI a ghll gi} jaeeiill Gad) le Shang 
Cals gleall Salads ads Ge a Y cans ed 25 Lena G5Q 5 Midis Legal i ab (All Glajagil 
O82 Anus gall od (cll) Gash Guy) idl GY de genall Gluaeall 8 Adal) spat Gl Gans 
aH gi Fass gall dine , Lada) pall OLS LalS Aaa CLs gleall CUlS LalSg cals gleall oda le oly 
coh & Gels cl) Anan galls (505) ab Ada pe Che gles Gle he of ld «! ill Ada sas Cle 
die: Audliall 5 dole Ades Ggull ge ALLA le glee: (glei 15) Acolk Lille (gil aby gic Lie 
AP 5 Oy sell «CySle mall cyandliall Ge aun pall Laas Ge de sonal! Gils glealld duals 
Ass quill Cals gleall las Lali) Culley Ads gucill Ail eo CaSill |e Lasnall ee CASil 8 acl 
Aap) Cpe Aad gacill Cbs gladly gary 
Aids guscil) Cibs glaall aUAi a gga | , | 

Asal Go Lei Legh CARES Ally Ads gull Gls heal aU Cay Leill Gye ayaell Cube) 
3 HAWKINS Ca x3 SUG Cay lel ode Gus Gay (ginal 4 an LSI s Aerdtiedl) LL! 
Boul) yo gle Gaeaniel) Cle gleall a jsiy cea! peuee ali ails aides glilll, | DONALD 
AMS ge AS} Qt) Gad FKOTLER Ud, iy patill el jae Ca pees Cunt [gern gy Liagall Gay 
Geiss pulls ules coal Gell s Gl ougaills LAY) Ge de pene aul alba) Chey Cus 
Soil) y Ga gest) Lees Cee id Ag saci) ON) yall cetlin Lb Cpe Ugllerisy asda y age Gils sles 
al yall 

Mia y Gl jgatll yo de gone ae WAY) Gye de gone dle gi KOTLER (1 Jalal 
V5 DE Os acti lel jal lla y cS jugailll (ye de gene ae aa eV 5a dd ye aati Gel pal 
Cale gleallg Glib aoa IA) oY ga ashy Agile glee Aabail Ge syle Ga Ol jueailll’s «al sl 
Cy sharin oY 58 5 cA ally as guill | pall crite le lear) sis Leantiy hit: alls any alia ; 
Astils Ape Ade TL (y Si alld aay cal Laasill 5 Le Audi y Gy quill Laat 8 Gils glaall oda 
(ghz gusill LEM cla Alps GSay Ling Aad gacill GI) ill Lat Ge 

ali anh al Gull le Aud gacill Gleglea pUai Ca peth Fe aye dad Ud 
AlSlall ly jalies (yo Cle gladly GbiLall ayeats aids (gills dadaiall Udla Asc jill CLs gleall 
cei Lgke SalELOU SI) pall SA) Sioa Ls kel els Gets kis Ae ls 
Oe Gill) Ca ill ¢ LL Gilby Cay il Je ob Gp LS, Aa gull OI) all AS) o y Less 
6 smal) Cus 





“) DONALD.S.T, and DEL.I.H, Marketing Research, 2" edition, MACMILLAN Publishing, LONDON, 1980, 
pl2 
© KOTLER.P, Op-cit, p123 


15 


dg Apathy pealic ADE le JS iy ol fut Lgl ans Ab Cay Led! (DA 


Kass jal) Ady gastll Vig ye Le gar SL ally Gils gleall's SLL! 4 ABeiall » Gaal! - 
NAY) Ge de gone Ye Sle gh Gills plbill Jas de penal) Cle pleas Glial - 
coil) ay ill Gases GI jugaill 
e\ jae Ch pot Sat bale cued cCllull, Gls sled! ode as ay allay Gla jadi - 
Aga) pall g Adtill y Jalsa!) 8 [pie Sadi U (Gp gual 
Adsl Gyo Cultlull 5 Cle glaall aan (yo Anu pall Say as gh Andy gull CLs gleall alas (3) 
Ma ate UglladsY Gy guiill cl jae Get Gant Ugleal aU: Qublall Ud Ge ghiad oil 
4s gull Gl | all 
1 Ady gust) Ciba gleal) ali LI je], 
Os Uaidy Le Iba 5 baal y Age (cd La Shy AS ll gg 98 48 filial) Sule glaall ayant 
Ay sllaall Gils sleall cle J pant <i sll 5 aga 
Nod gates Sb ye Ugllaxiad y allaill gh pda Ud Gils gleall 482 Gyo aStill dn - 
555 A) Slagagill ALY) Agile) 5 Aazll Uggla’ call Andy gastll Guo yall CaLicis) - 
alaill cli deals DIS cyo ul 5 Aru gall Aaliall oj) gall deli SSVI alas! Gude - 
Cale geal) abail 43 Sal cc SY! Ayia oll ile gleall abil Qu Led GYLatY! Aled 85 
Cale sleall (le sual yl oall rileal may be Ian 5 «JSS Arengall sine le cay! 
, pS Ac pus hall SLasy 44 lb) 
+ AaaLEN 
coh Aghaall bags OL 55 Aah gall Gils heal alas 5 catl p) Sybsill Line px DIA Yas 
SS Ge OS Aalst Naa 5 cle Ag pec Aan als Gyo Gly A gui Aad) fil gh Aula 
Ditiwe 9 | pwcle duos gall lah de Fall Ol etal 8) aad 
Gils sleall aan ic de gencll cle sleall ¢ 5) 5 ApS le Cub si) Aint! Staal Juaill 
Lal Aad) 5 byes Ades Ail) Au) po ADA Gye Gay dr gd Gils gles alas Aili) Gli 
i Ugbe soll Lyne CaS) (Soy Ghazags 5 Dida! ois a8 Us 0 5d 
9 lalaall Ge ls Y ail VY) pUaill Ida Lathes ill UI all at al Ql ds GI Gas GSI 
aad) si ail le Gy yall SS Gyo lek c gs Ge Gla! Gille G4 aii Gl Sa il 
, ile gles! 


16 


| &a all 

‘Aasiay) dau: | 
. ABELL.D.F, STRATEGIC WINDOWS, Journal of Marketing, 1978, Vol.42, n°.3 
. ANDREWS.S.K, 1987, THE CONCEPT OF CORPORATE STRATEGY, Irwin Home Wood 
. ANSOFF.H, 1988, THE NEW CORPORATE STRATEGY, John Wiley & sons, New York 
. ASSAEL.H, MARKETING MANAGEMENT STRATEGY, Boston Mass Kent Publishing, 1995 
BAKER.M.J, MARKETING STRATEGY AND MANAGEMENT, 2™ edition, MacMillan, 1992 
BAKER .M, 1993, MARKETING THEORY AND PRACTICE, McMillan, London 
. CANON.T, 1992, BASIC MARKETING, Cassel Publisher Ltd 
. DONALD.S.T, and DEL.I-H, Marketing Research, 2" edition, MACMILLAN Publishing, LONDON, 1980 
DOYLE.P, MARKETING MANAGEMENT AND STRATEGY, Prentice Hall 2003 
10. GILLIGAN.C and WILSON. STRATEGIC MARKETING PLANNING, BUTTERWORTH 
HEINEMANN, 2003 
11. ROMER MARKETING MANAGEMENT, PLANNING, ANALYSIS AND CONTROL, 1987, Prentice 
Hal, 5" edition 
12. LAMBIN.J.J, 2000, MARKET DRIVEN MANAGEMENT, STRATEGIC AND OPERATIONAL 
MARKETING, Palgrane edition 
13. MCDONALD.M, 1984, TEN BARRIERS TO MARKETING PLANNING, Journal of Marketing 
Management, 5(1), p1-18. 
14. SCHAFFIR.W. and TAYLOR.L, STRATEGIC PLANNING; THE IMPACT OF FIVE COMPANIES, 
Planning Review, March1984 
15. THOMPSON.H, MARKETING STRATEGIES: What Do Your Customer Really Want?, Journal of 
Business Strategy, 1988, n°.19/4 
16. WALKER.O.C, HAPER.W.B, JOHN.M and LARRECHE.J.C, MARKETING STRATEGY ; A Decision 
Focused Approach, Fourth edition, Mc Graw-Hill Irwin, 2003 


OCHMIADNARWNHE 


Ay all dat, 2 


1995 oe sidall paleill del jl) ANS Aagbee Ady gall Cole glaall abs yun ayene dined 1 
 Aaalal Jal «2002 gal uy! 3 Jay) 6 en adnan Cpall leas oa (ea Il auc uh - 2 


17 


